[ BEFHREEEH |
7z Ay A nH
K4 H H B — W4 | # | BHTER | 20134 (PER254) 4 A
[ FE] 1995 4F  PH RIS U E RSO R e 3

2010 4 MLHRFERFPE Y RAT YA TERHE LRI E T

2001 4E 7 H 1T B0 F v —1¥EAL

2002 F 1 H @b 5 &

2002 £ 7 H MIESE SRR

2007 4 A ysIGEEIRE (BRIN - 797 « A7 =7 4HY)

2009 4 4 A A —riarFEREE

2013 423 A [A] iR

2012 FF 4 H BRIEPERLREIEE Bhamhn (AR E  Fefa B F x0T 1)

(55 M 2 ¥F] ¥

ot

[ ik ]

[ % # A

(A2 A5

HARMTRICIBT 5/ U= 7ML, E S « ERUCERTTE, Bl T v R LAIE

=TT AT A B
T E RS AR A - B
ARN—=I =T 47
AICEIGO

(0 S SN S e S X 2 T S € A i [N e =
NESAERE N4 A ARRE R R B M B (2021 429 A)
H AR B 2572 BE (2017 4F~)

A AR = B PiE (2017 4F~)

ERNGHE Se 2t

ARE YRR R Ay MNP

NGRS

H AR & i G P g (2013 4F~)

64




(E7L2HZER]

S e ow e . AT +
. i X ey . Sk gL Rn A
Y YISEIN
it . . . Journal of Management
() Foresight of foreigh stock market as issue market Science,Vol.2 2011412 A
e ! Leya— CHY—HT 4 ot e o e 1
ifignsr | LA N EV I ARDCONTTTAY | s et 17 % 1 5
(1) 7RI D J B P TV TN 2012 4 10 H
- L i e e
PYVICEIN Aspect of analyzing recycling operation model . .
%ﬂ?ﬂm based on markting strategy : Topicalizing ELV Business and Accounting 2012 4 12 H
(H) market Research,Vol.1
PHISSA ]7317/\7“—0‘5:/( V7$(£%ﬂﬂ‘/‘7‘tfﬁ§§ﬁ”ﬁi [ 4R 2 Gk e /oy 7
S o 10T 2 Ut g e | SRR T ) 2012 4 12 J]
(ﬁ) fﬂﬂﬁ@ﬁlﬁﬂé* Elztgrj:%;% ﬁﬂjb%ﬁ
AT (70 w7 &ENZNVR] ARZEOREIERIIRA & | TR SFHIFES 17 & 2 75 2013 4F 3 f
(H) BT 72/ N 58 A % — 2 D J B HARE 2E P
JOVICEN MR7E1T8h & CSRIGE) EOBPULIT 2 —F5 -
OE = Shgdes 4 25| T rgspnfsge = i
i T 4 T AR LT CSRITE | LEOITER 9 Bl BARTO | 001545
)| opstiats— R
e A Marketing Study of Agriculture as a Job Option
(n) for Younger Japanese Generation:Using the | Journal of Management Science 2019 & 12 H
= Miyazaki Student Attitude Survey of Agriculture.
F43%F | Function of customer value creation along the | Academic Conference on
. . . . 201341 H
(H) customer center activities. Business Administration
R A foresight of strategic social contrbution through
FFEE | the business activities:A practice of corporate socia | International Conference on 2013 4F 8 J]
(H) responsibility from the view point of maeketing | Business Management
strategy
R A study of sales force control style based on
FXHF | the deference of intention:The view point of | International Conference on 92014 4F 8 f]
(H) comparative research between behavior-based and | Business Management
outcome-based sales force
YR N N =
FRFER | BELRE L LRI CIC OV TORE U Rt A T S P A
() | B AT 4k DHBE s LT - AAEERBBALS 2014 11 5
(3) JEPEMIIR 722 B4 % A ST ARERAT R AL M2 | 201841 A
P IS T e O A e R b LA R 2
ZOM | 2014 R %%?@%@z‘ ARFHERFE | 9015423 1
= e s S ISV B/ NE N [T
Zof | EREE T 7 o gy | ERERATHREIN 5406
. ~ A PR SR B A L 2
PRI 2R R A2 Vol 1 POMPERRERRAALZNTT | g0 423 4

65




